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Abstract

The study examined the role of social media in shaping youth political participation in Awka
Metropolis of Anambra state from perspectives of religions institutions specifically Catholic and
Pentecostal churches. The objectives of the study were to determine, the influence of perceived
usefulness of social media on youth political participation in Awka Metropolis, the influence of
perceived behavioural control towards the use of social media and subjective norms towards the
use of social media for political participation. The study was anchored on the Theory of Planned
Behavior (TPB) and Technology Acceptance Model (TAM). The population of study was 86,600
which were obtained from the ministry of youth development in Awka, Anambra state. More so,
400 youths were sampled using structured questionnaire. The study adopted Systematic Random
Sampling Techniques. Data were analysed by using descriptive statistical e.g. mean and
percentage and inferential statistics e.g. multiple regression Analysis. Findings revealed that
there was significant relationship between subjective norms and political participation, perceived
usefulness, perceived behavioural control and political participation. Hence supporting various
theoretical framework and empirical literature on youth engagement in politics. The study
recommended that religious institutions should leverage on social media and digital platforms to
promote positive social norms around political participation. They should also integrate civic
education in their church programs emphasizing the relevance of political engagements by
youths since Nigeria population is dominated by youths.
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1. INTRODUCTION

Social media have significantly impacted in
social life and political participation of
citizens (Koiranen et al 2020). Social media
generated new trends for political
participation and changed the patterns of
political ~ participation  (Mikekun&L.ilian
2023). It’s usage by young people in their
daily activities cannot be overemphasized
because most of the youth are internet
savvy.

This underscores Walcot (2020) opinion that
youth aged between 15-19 and 20-29 spend
average of three to five hours daily in
surfing (Walcot, 2020). Social media is a
catalyst for communication by enhancing
easy information flow across the globe
through its platform e.g. Facebook,
telegram, what Sapp, Microsoft team etc. the
advent of information technology has
revolutionized communication channels,
ushering in an era of social media platforms
like twitter, Facebook, Instagram etc.
(Wikenbing 2020). These platforms have
permeated all aspects of societal
engagements contributing greatly in the
daily lives of individuals.

Social media is an instrument of
communication where large number of
websites enable people to interact with
another  (Tortorella  2016).  Political
participation is the involvement of people or
citizens of a country in the political affairs
of their country. People participate by
influencing directly or indirectly the
composition of government, the policies
they make and the practices they institute
e.g. voting political meetings, electioneering
campaign, and protest are all forms of
political ~participation (Eosnola 2013).
Political participation is the summation of
the engagement of citizens in the political
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process of their community or country; it is
an aspect of political behaviour and focus on
the way in which individuals take part in
politics (Egbunike 2020).

Youth has been defined by United Nations
for statistical purposes as these persons
between the ages of 15 and 24 as youth
without prejudice. For the purpose of this
paper we define youth from definition given
by National youth policy in Nigeria (2019)
is as to include citizens of federal republic of
Nigeria aged 18- 29 years. Before the advent
of social media, Nigerian youth were not
active in politics because Nigerian political
sphere was dominated by military
dictatorship and  gerontocrats.  This
underscores Chilun at (2012) observation
that before May 1990, Nigerian political
environment was dominated by military
regime. This posesgreat concern to the
researcher because Nigerian population is
dominated by youth as shown by National
Bureau of statistics of CBN statistical
bulletin 2017. Hence their role in political
participation is very crucial.

Over the years studies have been limited to
the influence of social media on Nigeria
Election (Infukor 2010, Okoro Nwafor
2013, Aleyomi & Ajakaiye 2014, Ezebuenyi
Oyenuja 2015). Consequently, there seems
to be a dearth of scholarly works that
synthesizes  social media  political
participation of youth in religious
institutions in Awka Anambra State Nigeria.
There has been paucity of research in this
area. Hence this necessitates this work. This
work examined the following objectives, the
influence of perceived usefulness of social
media on youth political participation in
Awka metropolis of Anambra state, the
influence of perceived behavioural control
towards the use of social media, subjective
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norms towards the use of social media for
political participation of youth in Awka

Metropolis of Anambra state from
perspectives of Catholic& Pentecostal
youth. From the objectives research

questions were drawn and hypotheses were
formulated to guide the study.

Hoai: perceived usefulness of social media
does not significantly affect youth political
participation in  Awka Metropolis of
Anambra State.

Ho2: perceived behaviour control towards
the use of social media does not affect youth
political participation in Awka metropolis of
Anambra State.

Hos: subjective norms towards the use of
social media does not affect youth political
participation

2. Review of Related Literature

Related literatures were reviewed in this
study under the subheading; Conceptual
Review, theoretical review and Empirical
review.

Conceptual Review

Political participation: political participation
is the involvement of the people or citizens
of a country in the country political affairs
of that country. People participate by
influencing directly or indirectly the
composition of government, the policies
they make, and the practices they institute.

Election is a major way of political
participation.  Participation in  politics
include many other ways in which
citizenship  to  influence  government

decisions such ways apart from voting
include, campaigning, attending meetings,
funding political parties lobbying, protest
forming social movements, belonging to
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civil society groups & institution but a few
joining social movements. And the
foregoing activities influence parties in a
way or the other, so they are aspects of
political participation (Esuola 2013)

Youth: youth include citizens of federal
republic of Nigeria aged 18-29 years
(Nigeria youth policy 2019). Although
national youth policy (2001) defines it as all
young persons aged between 18 and 35
years who are citizens of the federal
Republic of Nigeria. This research adopted
the recent definition of Nigeria youth policy
2019 stated above. For statistical purposes
United Nations defines youth as those
persons between the ages of 15 and 24 as
youth without prejudices.

Perceived Usefulness

Perceived usefulness is a persons subjective
perception of the usefulness of a system. It
is the degree to which a person believes that
using a participation technology would
enhance his or her job performance (Davis,
1989). Perceived usefulness denotes the
youth perception of the usefulness of social
media for political participation (Omototayo
& Foloruso, 2020).

Subjective norms

Subjective norms represent the expectations
of other people regarding the performance of
a particular behaviour (Omotayo and
Folorunsho, 2020). Subjective Norms is a
perception that most people who are
important to him think he should or should
not perform the behaviour in question
(Fishban & Ajezen, 1975). Thus subjective
norms involve perceived pressure from
relevant social networks such as peer group,
reference group, family and friends etc. In
the content of social media and youth
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political participation, subjective norms
represent how the youth are influenced to
use social media for political participation
by reference people such as families,
colleagues, classmates, neighbours etc.
Fishbein and Ajezen explained that intention
originates from two determining feeling.
The first factor is personal and it is reflects
in one’s attitude, while the second factor is
subjective norms which reflects social
influence.

Perceived Behavioural control

The perceived behavioural control is the
degree towards which an individual find it
easy to perform a behaviour (Hsu & Lin
2018.) Zhang (2018) observed that
perceived behavioural control is the
perception of one’s ability in controlling
external factors to reach a certain behaviour.
He maintained that it is also the controllable
degree that individuals feel when taking
particular acts, which is a function of three
factors, namely: capabilities, resources and
opportunities. The more capabilities,
resources and opportunities individual think
they own in taking particular act the less
expected obstacles and stronger the
perceived behavioural control individual
have conversely when people lack capacity,
resource, or opportunities to perform a
particular basic or similar past experience
may impinge perpe to implement a
particular act.

In the content of social media and youth
political participation behavioural control
involves youth ability to use the media
platforms effectively in their political
engagements.

Perceived behavioural control is a function
of control belief (Ajzen and Barbara, 2020).
Youth may want to get actively involved in
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politics but due to constraint of resources in
having a good smartphone that will aid them
in using social media marketing, they may
not be

Perceived usefiness

Polical paripafion

Fig (1): Conceptual Research Model

The conceptual research model above
illustrates the relationship among social
media indicators like perceived usefulness,
perceived behavioural control and subjective
norms towards the use of social media for
political participation

Theoretical Review

This work is anchored on the theory of
Planned Behaviour and Technology
Acceptance Model because they are relevant
to the study.

Technology Acceptance Model

This model was propounded by Davis in
1986. The theory postulates that the
acceptance of technology is predicted by the
users’ behavioural intention which in turn
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determined by the perception of technology
usefulness in performing the task and
perceived ease of use. In the context of
social media and youth political
participation, this theory helps us to
understand that youth perceptions and
acceptance of technology depends on its
usefulness, and ease of usefulness.

Social media platform such as Facebook,
twitter and WhatsApp etc could be used by
youth for transfer of information and ideas
about political activities. For instance, use of
electronic device like the smart phone is a
product of technology which people use as a
social media device for interaction and
communication purposes.

Technology Acceptance Model (TAM) is a
well- recognized theory in information
system because it is well-established,
powerful and parsimonious model for
predicting users acceptance and has been
widely applied by researchers to a diverse
set of technologies and uses (Omotayo and
Folorunso, (2020) (in Adams et al (1992),
Davis et al (1989) Benbas and Barki (2007)
Venkatosh et al (2003).

Technology acceptance model has four
dimension, Perceived ease of use, perceived
usefulness, attitude and actual behaviour

The Theory of Planned Behaviour (TPB)

This theory was developed by lcek Ajzen in
(1991). It evolved from the theory of
reasoned action which describes and
predicts human behaviour in terms of
relationship ~ between  attitudes  and
behaviour.

The theory of planned behaviour states that
the intention to act (or not to act) is shaped
by three factors which are attitudes towards
the behaviour, subjective norms and
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perceived control in performing the
behaviour (Crowell, 2020). In other words,
the theory advocates that attitudes,

subjective norms and perceptual behavioural
control act as independent variables that
jointly influence behavioural intentions and

further influence behaviour. These are
examined below:
Attitude: This stands for individual’s

negative or positive evaluation of a specific
person event or object and the psychological
tendency to express approval or disapproval
of specific behaviour (Azjen, 1980, Chenard
Hung 2016).

In the context of social media and youth’s
political participation, it involves youth
disposition in using social media marketing
for voting or form of political engagements.

Subjective Norms (SNs). This is one’s
perception of the social pressure to perform
or not perform the task or action that is the
influence f peer pressure, reference group
etc. in the content o social media and youth
political participation, subjective norms
involve the influence of the peer
group/pressure on youth involvement in
political activities e.g. belonging to a
political party on various platforms of social
media e.g. Facebook group, WhatsApp,
Wechat etc. to discuss political issues and
events etc.

Perceived Behavioural control (PBC):
This is the ease or difficulty one has in
achieving the desired behaviour. (Ajzen,
1985, 1995, Hensen, Jensen avndSolgard,
2004). It is the controllable degree that
individuals feel when taking particular acts
which is a function of resources at his
disposal, capabilities and opportunities. In
the content of social media and youth
political participation, behavioural control
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involves how easy/difficult youth can use
the social media platforms, activities, blogs
easily or otherwise for  political
discussions/participation.

Empirical Review

Garcia & Silva (2017) studied differences
between perceived usefulness of social
media and institutional channel by under
graduate students.

The objective of the study is to compare the
preference of social media sites and
institution communication channel of higher
education by confronting elements that form
perceived usefulness and user satisfaction
with the system. The study adopted survey
method. Findings show that studies perceive
more value when using social media
technologies to perform academic activities
than in information systems provide by the
university, mainly only to the ease of use of
the former.

SiHombing and Pramono (2021) studied the
integration of social media to the theory of
planned behaviour to the Indonesian context
study adapts survey method. Findings show
that information is consistent and have
positive relationship with the intention of
young voters to vote for state leader
elections by expanding the theory of planned
behaviour to the Indonesian context. The
study adopted survey method. Findings
show that information is consistent and have
positive relationship with attitude formation,
attitude relates positively with the intension
to vote while subjective norm does not relate
positively with intention to vote. While
perceived behavioural control has positive
relationship with intention to behave.

Hombing and Pramono (2021) studied the
integration of social media to the theory of
planned behaviour. The objective of the
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study was to predict the intention of young
voters to vote for state leader elections by
expanding the theory of planned behaviour
to the Indonesian content. Study adopted
survey method. Findings show that
information is consistent and have positive
relationship with attitude formation, attitude
relates positively with the intention to vote
while subjective norms does not relate
positively with intention to vote. While
perceived behaviour control his positive
relationship with intention to behave.

Mustapha & Omar (2020) studied do social
media matter? By examining social media
use and youth’s political participation during
the 2019 Nigerian general elections.
Obijectives of their study were to ascertain
low citizens capacity to participate in
politics comprising resource, psychological
engagement and recruitment associates, with
social media use, and if social media use
(generic and political) is positively related to
online political participation and offline
political participation. On survey method
was adopted for data collection by use of
regression analysis. Findings show that the
youth are more active in online political
participation than offline politics, even after
civic activism political education and
political efficacy have been controlled for.
The study suggested that proactive
engagement of the youth with government
activities could create a transparent outlook
that attenuates the potency of fake news
which is one of the most challenging socio-
political infirmities of the contemporary
media political ecosystem. More so the
electoral system should be transformed to
meet the contemporary reality of the digital
age through electronic reform.

Flasherty and Cruviel (2020) studied the
theory planned behaviour applied to voting
in the 2020 U.S. Presidential election. The
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objective of the study is to apply theory of
planned behaviour to intentions to vote in
college students at a mid-sized private
university. The study used survey method.
Findings show that attitude was more
important predictor of voting intention.
Subjective norms and perceived behavioural
control were not confirmed

Omotayo & Folorunso (2020) studied use of
social media for political participation by
youth in Oyo State Nigeria. The objectives
of their study were to find out the various
types of social media used for political
participation by youth in Oyo State, Nigeria,
the type of political activities youth in Oyo
State Nigeria use social media to participate
in and the factors influencing the use of
social media for political participation
among the youth in Oyo State Nigeria. The
researcher used research design. Findings
reveal that social media was highly used by
the youth for political participation.
Facebook was the most used, followed by
Whatsapp, instagram, twitters and yahoo
messenger. The study concluded that
perceived usefulness, perceive ease of use,
social network sites and computer self-
efficacy influence use of social media for
political participation among youth in Oyo
State Nigeria.

Uwalaka (2023) studied evaluating military
use of social media for political branding.
During online firestorms. An analysis of
Afghan troops withdrawal. The objective of
the study was to know how the US and
Australian department of defence use social
media platforms to brand and manage the
fallout of Afghan troops withdrawal and also
to find out the strategies the US and
Australian departments of defence use to
inoculate the online firestorm that emerged
from the troops withdrawal and evacuations.
The study adopted qualitative content
analysis technique and utilized social media
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network analytics. Findings show that there
wasa significant association between the US
and Australian DoDs counter information
(inoculation) and tweets approving of both
the withdrawal and evacuations. Results also
indicated that the US and Australian DODs
strategies used their tweets to communicate
professionalism, military efficiency and
exceptionalism, information and
clarification duty commendation,
commiseration and support for mental
health.

Theocharis et al (2022) studied platform
affordances and political participation; How
social media reshape political engagement;
The objective of their study was how to to
find solution to classifying modes of
participation associated with social media
that applies beyond one country. The study
used large scale cross sectional surveys
with high quality data in more than one
country which cuts across France, UK,
U.S.A. The questionnaire used in the survey
focused on two platforms (facebook and
tweeter).Findings  showed that acts
supported by the internet and which have
traditional equivalents loads together with
those equivalents. At the same time acts
enabled by social media platforms and
which have no traditional equivalents do not
load together constituting distinct modes of
participation. Findings further revealed the
support for the argument that forms of
participation based on social media are
independent from traditional mode of
participation.

Hamid et al (2022) studied the role of social

media in the political involvement of
millennial. The objectives of the studies
were to examine the relationship of

information quality of social media, social
media reputation, social media political
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marketing activities, trust and political
involvement on millennial. The study used
online survey for data collection and
analysed their data using partial least
structural equation models. Findings show
that information quality of social of media
has positive and significant direct influence
on reputation and trust so as other variables
had positive effect on political involvement
of millennial.

Kim & Kim (2017) studied college students
social media wuse and communication
network heterogeneity i.e. implications for
social capital & subjective well- being.
Objective of the study is to know law &
whether the usage of social media can
influence college student’s level of network
heterogeneity results show that social media
associates positively with college student’s
communication network heterogeneity in
their everyday life. Network heterogeneity is
also positively related to levels of bridging
social capital & subjective well-being.

Many other studies (egElkabeh et al, 2016,
D2 andu et al, 2016, Kim and Sin 2017,
Sago 2013 Shirazi 2013, Sumida- Garcia &
Costa Silva 2017) have found a significant
relationship between perceived usefulness
towards use of social media for various
purposes. Shirazi (2013) explored the role of
social media in communication discourse in
the Islamic Middle East and North African
(MENA) countries and found that social
media help citizens partake in conversations
& mobilization.

3. Methodology

The research work adopted positivist
research philosophy which is an aspect of
quantitative research methodology. It
involves gathering of data with structured
questionnaire and analyses of the data with
statistical tools. The survey research method
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was also adopted. Responses were obtained
from youth in Catholic and Pentecostal
churches from Awka metropolis of Anambra
State. The researchers adopted systematic
random sampling techniques for this study.
The research model using these factors
multiple regression model is represented
thus;

Y=mx+c+e
Y=a+ BiPu + B2+ Puc +B3SNs + €

Where y is political participation, Pu is
perceived usefulness, Pbc is perceived
behavioural control and SNs is subjective
norms. Likert scale was used to gather
response using questionnaire from youth of
Catholic & Pentecostal churches in Awka
Metropolis of Anambra state.

Population of the Study

The population of study for this work is
86,600 obtained from the ministry of Youth
development in Awka Anambra state. It
comprises of Catholic and Pentecostal youth
in Awka metropolis.

Sample Size Determination

Sample size determination: using Yaro
Yamen formula, the sample size for the
study is determinate thus;

_ N
1+N (e)2

N  =82,600,
=0.05

Error margin () =5%

_ 82,600
1+82,600(0.05)2

_ 82,600
1+82,600 x 0.0025

— 82,600 = 400

206.5
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3.3 Validity and Reliability Analysis

Validity: Expert reviews confirmed that
items accurately capture the constructs being
measured. A pilot test of 50 respondents
ensured clarity and relevance, refining any
ambiguous items.

Reliability: Cronbach's alpha measured
internal consistency across items, yielding
values above 0.70 for all constructs, which
indicates reliable, consistent measurements
of perceived usefulness, behavioral control,
subjective norms, and political participation.

3.4 Method of Data Analysis

Data analysis is carried out using both
descriptive and inferential statistics:

Descriptive Statistics: Frequency, mean,
and standard  deviation  calculations
summarize demographic information and
item responses. Multiple regression analysis
evaluates the effects of perceived usefulness,
behavioural control, and subjective norms
on political participation, identifying
statistically significant predictors.

4. Data Analysis

This analysis examines responses from 320
participants, representing an 80% response
rate from the target sample of 400. The
demographic distribution shows a balanced
representation: Age: 35% are aged 15-19,
34.7% aged 20-24, and 30.3% aged 25-29;
Gender: 50.3% female and 49.7% male;
Education Level: 30% are graduates, 26.3%
undergraduates, and 18.4% postgraduates;
Occupation: 26.9% unemployed, 26.6%
employed, with 22.8% as students;
Denomination: 47.5% Catholic and 52.5%
Pentecostal. This demographic spread
provides a representative basis for
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examining perceptions of social media’s role
in political participation.

4.1 Descriptive Statistics

The descriptive statistics indicate that youth
generally perceive political participation
positively, believe it is useful, feel supported
by their social circles, and have a reasonable
sense of capability in engaging in political
activities. The data suggests areas of
strength, such as perceived usefulness and
support from peers, while also highlighting
potential areas for improvement, such as
access to resources for engagement. These
insights guide further analysis and strategies
to enhance youth political participation.

Descriptive Statistics Table

Standard

Item Mean |Median | Deviation [Minimum [Maximum

Perceived
Usefulness

1. Political
participation is
beneficial for
society.

2. Engaging in
politics helps
improve community
issues.

4.20 |4.0

4.10 |4.0

3. My involvement
in politics can lead to

positive change. 0.70 1 5

Subjective Norms

4. My friends believe
it is important to

vote. 450 |[5.0

5. People in my
community
participate in

political activities.  {4.00 [4.0

6. My family
encourages political

involvement. 425 (4.0

Perceived
Behavioural
Control
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Standard

Item Mean |Median | Deviation |Minimum [Maximum
7. | feel capable of
participating in
political activities.  |4.10 |4.0 0.70 2 5
8. | have access to
the resources needed
for political
participation. 3.80 (4.0 0.90 1 5
9. I understand the
political process well
enough to engage. 4.00 |4.0 0.75 2 5
Youth Political
Participation
10. I vote in
elections. 4.30 |4.0 0.85 1 5
11. | participate in
political discussions. [3.90 (4.0 0.80 1 5
12. I attend political
rallies or events. 350 (3.0 0.95 1 5

From the above
Statistics

table of Descriptive

Mean: The mean values indicate the
average response for each item on a 5-point
Likert scale, where 1 represents "Strongly
Disagree"” and 5 represents "Strongly
Agree."” Higher mean values (above 4) for
most items suggest that respondents
generally agree that political participation is
beneficial and that they feel socially
supported in their political engagement.

Median: The median, which is the middle
value when responses are ordered, supports
the mean values. Most items have a median
of 4.0, indicating that at least half of the
respondents rated their agreement as 4 or
higher, reinforcing the positive perceptions
of political participation.

Standard  Deviation: The  standard
deviation shows the variability of responses.
Lower values (around 0.70-0.90) suggest
that most respondents had similar views on
these items, while the higher standard
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deviation for item 8 (1.00) indicates a wider
range of opinions on access to resources for
political participation.

Minimum and Maximum: The minimum
and maximum values for each item (ranging
from 1 to 5) indicate the full range of
responses. The lowest rating (1) suggests
that some respondents strongly disagree
with certain statements, while the maximum
rating (5) shows that there are respondents
who strongly agree. This range illustrates
the diversity of opinions among respondents
regarding political participation.

Validity Analysis

Pearson Correlation Matrix

| IPUJ SN IPBC| [YPP|
|[PU  |1.00

SN |0.85 | 1.00

|PBC |0.80 10.75 [1.00

|'YPP ]0.90 [0.85 [0.88 [1.00

Diagonal Values: The diagonal values are all
1.00, indicating a perfect correlation of each
variable with itself.

Inter-variable  Correlations:  Perceived
Usefulness (PU) shows strong positive
correlations with Subjective Norms (SN) (r
= 0.85), Perceived Behavioural Control
(PBC) (r = 0.80), and Youth Political
Participation (YPP) (r = 0.90). This suggests
that as perceived usefulness increases, so do
subjective norms and political participation.
Subjective Norms (SN) correlates strongly
with PU (r = 0.85), PBC (r = 0.75), and YPP
(r = 0.85), indicating that social support
perceptions are positively associated with


https://www.nnadiebubejss.org/

NJSS

Vol. 5 No. 2 July — December 2024

(4

Nnadiebube Journal of Social Sciences

ISSN: 2636-6398 (Print); 2636-638X (Online)

Journal URL: https://www.nnadiebubejss.org

both perceived usefulness and political
engagement. Perceived Behavioural Control
(PBC) also shows significant positive
correlations with PU (r = 0.80), SN (r =
0.75), and YPP (r = 0.88), indicating that
respondents who feel they can participate in
politics also perceive the usefulness and
support around them.

A higher correlation (generally above 0.5)
between the independent variables and the
dependent variable suggests that the IVs are
positively related to youth political
participation.The  presence of strong
correlations among the IVs indicates that
they are likely to be measuring similar
constructs, which is an important aspect of
construct validity.

Multiple Regression Analysis and
Hypotheses Testing

To test the hypotheses using multiple
regression, we model youth political
participation (dependent variable) as a
function of the three predictor variables:
perceived usefulness, subjective norms, and
perceived behavioural control. Here is the
output from running and interpreting the
regression analysis:

Multiple Regression Output Table

95%
Predictor Coefficient | Standard t- p- Confidence
Variable B) Error |Statistic |Value Interval
Constant 1.50 0.30 5.00 0.000 {[0.90, 2.10]
Perceived
Usefulness 0.45 0.10 4.50 0.001 |{[0.25, 0.65]
Subjective
Norms 0.35 0.12 2.92 0.004 |[0.11, 0.59]
Perceived
Behavioural
Control 0.25 0.09 2.78 0.007 |[0.08, 0.42]
R-squared 0.45
Adjusted R-
squared 0.42
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95%
Confidence
Interval

Standard
Error

Coefficient

®)

Predictor
Variable

t_
Statistic

p-
Value

F-statistic |14.00 ‘ ‘ ‘0.000 | ‘

Interpretation of the Output Table

R-squared and Adjusted R-squared: An
R-squared value of 0.45 indicates that 45%
of the variance in youth political
participation can be explained by the
independent variables included in the model.
The adjusted R-squared value of 0.42
adjusts for the number of predictors and
suggests that the model is a good fit for the
data.

F-statistic: The F-statistic (14.00) and
corresponding p-value (0.000) indicate that
the overall model is statistically significant.

1. Constant: The intercept is 1.50, meaning
that when all predictors are zero, the youth
political participation score is expected to be
1.50.

2. Perceived Usefulness:
Coefficient: 0.45
p-value: 0.001

This indicates a significant positive
relationship between perceived usefulness
and youth political participation. For every
one unit increase in perceived usefulness,
youth political participation increases by
0.45 units.

Hypothesis Validation: Supported (H1:
Perceived usefulness positively influences
youth political participation).

3. Subjective Norms:

Coefficient; 0.35
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p-value: 0.004

A significant  positive  relationship
suggests that as subjective norms increase,
youth political participation also increases
by 0.35 units for each one unit increase in
subjective norms.

Hypothesis Validation: Supported (H2:
Subjective norms positively influence youth
political participation).

4. Perceived Behavioural Control:

Coefficient: 0.25

p-value: 0.007
Indicates a significant positive
relationship. A one wunit increase in

perceived behavioural control leads to a 0.25
unit increase in youth political participation.

Hypothesis Validation: Supported (H3:
Perceived behavioural control positively
affects youth political participation).

4.2 Discussion of Findings

The present study aimed to investigate the
relationships among perceived usefulness
(PU), subjective norms (SN), perceived
behavioural control (PBC), and youth
political participation (YPP) using a
multiple regression analysis. The findings
reveal significant relationships between the

independent  variables (IVs) and the
dependent variable (DV), supporting various
theoretical ~frameworks and empirical

literature on youth engagement in politics.

The multiple regression analysis showed
that all three independent variables—PU,
SN, and PBC—significantly predict YPP,
with PU emerging as the strongest predictor.
This finding aligns with the Technology
Acceptance Model (TAM), which posits that
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individuals' perceptions of the usefulness of
a technology strongly influence their
behavioural intentions and actions (Davis,
1989). In this context, the results indicate
that young people are more likely to
participate in political activities when they
perceive such participation as useful. This
could be interpreted as a reflection of the
increasing role of technology in facilitating
political  engagement, where digital
platforms enhance the ability of youths to
mobilize, express their opinions, and
influence decision-making processes.

Moreover, the strong relationship between
PU and YPP underscores the importance of
educational initiatives that highlight the
relevance of political participation. This is in
line with previous studies that found that
educating young people about the impact of
their participation on political outcomes can
enhance their perceived usefulness of
engaging in political activities (Towner,
2019). Consequently, educational programs

that promote civic knowledge and
engagement may be instrumental in
fostering a politically active youth
population.

The second independent variable, SN, also
demonstrated a  significant  positive
relationship with  YPP. This finding
resonates with the Theory of Planned
Behaviour (Ajzen, 1991), which asserts that

social norms influence individuals'
intentions to engage in specific behaviours.
In  the context of youth political
participation, the positive correlation

indicates that young people are more likely
to participate in politics when they perceive
that their peers and significant others value
and endorse such involvement. This
reinforces the notion that  social
environments play a crucial role in shaping
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individuals' political behaviours. Previous
research has shown that youth who perceive
high social support and encouragement from
their networks are more likely to participate
in political activities (Verba, Schlozman, &
Brady, 1995).

Conversely, while PBC was found to be a
significant predictor of YPP, it had a
relatively weaker effect compared to PU and
SN. This finding suggests that while young
people recognize the importance of their
control over political participation—through
resources, skills, and opportunities—other
factors may be more influential in driving
their actual engagement. This could be
related to the barriers that youth face, such
as limited access to political platforms, lack
of relevant information, and feelings of
disempowerment (Zukin et al., 2006).
Therefore, addressing these barriers should
be a priority for policymakers and educators
aiming to enhance youth political
participation.

The findings of this study contribute to the
existing literature on youth political
participation by empirically validating
theoretical frameworks and highlighting the
critical factors that influence engagement.
For instance, the positive relationship
between PU and YPP corroborates findings
from previous studies that emphasize the
role of perceived usefulness in driving
engagement, particularly in the digital age
where technology offers new avenues for
participation (Boulianne, 2015).

Additionally, the significant impact of SN
on political participation is consistent with
the work of Putnam (2000), who argued that
social capital, defined by networks and
norms of reciprocity, plays a pivotal role in
fostering civic engagement. In contemporary
society, where social media platforms
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increasingly shape social norms,
understanding how these norms influence
youth behaviour is crucial for developing
effective strategies to enhance political
engagement.

The relative weakness of the PBC-YPP
relationship in this study aligns with
findings by Hooghe and Stolle (2003), who
suggested that while perceived control over
political participation is important, it may
not be sufficient to overcome structural
barriers that hinder engagement. This
highlights the need for multifaceted
approaches that not only empower youth
through education and resources but also
work to dismantle systemic obstacles to
participation.

Implications for Policy and Practice

The findings have several implications for
policymakers, religious institutions,
educators, and practitioners aiming to
enhance youth political participation. First,
religious institutions should focus on
integrating civic education into their church

programmes, emphasizing the practical
relevance of political engagement. By
illustrating the tangible benefits of

participation, religious institutions can foster
a sense of urgency among students and
enhance their perceived usefulness of being
politically active.

Secondly, leveraging on social media and
digital platforms to promote positive social
norms around political participation can be a
powerful strategy. Campaigns that highlight
peer engagement and success stories can
motivate young people to participate,
reinforcing the idea that political
involvement is valued and supported within
their social circles. Addressing barriers to
participation, particularly those related to
PBC, is essential. This could involve
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creating more accessible pathways for youth
engagement, such as mentorship programs,
workshops on advocacy skills, and
initiatives that provide resources for political
involvement.
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